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Report Type: Organic

Volume Type: National

Period: Oct01-07,2021

Local pack: yes

Hotels pack: yes

Visibility
10%
o
o
5% 5
o
0% o
Oct 7

-O- posthog.com  =O- mixpanel.com =O- amplitude.com  =O- heap.io  =O- pendo.io

Rankings Distribution

Domain Visibility Change

mixpanel.com 7.77% 0.00%
[ |

amplitude.com 5.75% 0.00%
1

heap.io 4.40% 0.00%
1

pendo.io 2.62% 0.00%
|

posthog.com 0.23% 0.00%
|

Rankings in Top 3

Domain Keywords New Improved Lost Declined

mixpanel.com 25 0 0 0 0

[ |
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Domain Keywords New Improved Lost Declined
amplitude.com 16 0 0 0 0
[ |

heap.io 16 0 0 0 0
[ |

pendo.io 6 0 0 0 0
|

posthog.com 0 0 0 0 0

Rankings in Top 10

Domain Keywords New Improved Lost Declined

mixpanel.com 61 0 0 0 0
|

heap.io 41 0 0 0 0
|

amplitude.com 40 0 0 0 0
|

pendo.io 13 0 0 0 0

posthog.com 2 0 0 0 0
|

Rankings in Top 20

Domain Keywords New Improved Lost Declined

mixpanel.com 92 0 0 0 0
|

amplitude.com 73 0 0 0 0
|

heap.io 64 0 0 0 0
|

pendo.io 28 0 0 0 0
|

posthog.com 7 0 0 0 0
|

Rankings in Top 100

Domain Keywords New Improved Lost Declined

mixpanel.com 167 0 0 0 0
|

amplitude.com 165 0 0 0 0
|

heap.io 164 0 0 0 0
|
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Domain Keywords New Improved Lost Declined
pendo.io 85 0 0 0 0

|
posthog.com 26 0 0 0 0
|
Keyword Rankings 1 -258 (258)
posthog.com mixpanel.com amplitude.com heap.io pendo.io
Keyword SERP Features 07 o o ] ) ) ] CPC  Volume
Oct Diff 07 Oct Diff 07 Oct Diff 07 Oct Diff 07 Oct Diff
1. self hosted analytics platform * 9 0 - - - - 7.00 10
2. self hosted analytics 8% 10 0 - - - - 825 70
3. self hosted analytics software * 12 0 - - - - n/a 10
4. open source website tracking @y & 12 0 - - 81 0 - n/a 10
5. open source analytics platform 8% 13 0 - - - - 6.32 20
6. self hosted analytics tools * 17 0 - - - - n/a 10
7. open source web statistics software * 20 0 - - - - n/a 10
8. best self hosted analytics * 22 0 - - - - n/a n/a
9. open source analytics tools B%x S 23 0 - - - - 6.20 110
10. product analytics g &) @y 24 0 5 0 2 0 1w o 17 0 2886 1,300
Ad]
11. self hosted web analytics * & 26 0 - - - - n/a 10
12. user funnel | W 29 0 5 0 9 0 33 0 - 5.75 170
13. open source data analytics platform PE% O 31 0 - - - - n/a 10
14. self hosted website analytics * 38 0 - - - - n/a 10
15. hosted data analytics 8% 46 0 - - - - n/a 10
16. web product analytics 8% 50 0 4 0 1 0 2 0 16 0 n/a 10
17. google analytics alternative self hosted @ Y )W & 52 0 - - - - n/a 10
18. web analytics self hosted = 57 0 - - - - n/a 10
19. google analytics alternative open = 58 0 - - 21 0 - 9.23 90
source
20. cohort retention 2 RV, 62 0 40 0 5 0 6 0 - 6.20 170
21. product analytics tools 2 % 63 0 14 0 6 0 3 0 28 0  23.40 170
22. self hosted google analytics alternative @ W W & 70 0 - - - - n/a 10
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Keyword SERP Features CPC Volume
07 Oct~ Diff 07Oct Diff 070Oct Diff 070Oct Diff 07Oct Diff

23. open source data analytics Bx 74 0 - - 5.32 50
24. conversion funnel visualization 2] 80 0 46 0 24 0 51 0 - n/a 20
25. product analytics kpis PE% S 87 0 7 0o 4 0 3 0 18 0 1714 10
26. cohort user retention 2 % 97 0 34 0 2 0 5 0 18 0 n/a 10
27.big data warehouse & analytics @ W @ - - - n/a 10
28. customer retention EEP - 51 0 13 0 21 0 20 0 1144 4,400
29. customer data platform EEP BwOm e - 66 0 - 52.50 4,400
30. big data analytics EpP =B % S @ - 38 0 - - 6.82 4,400
31. web analytics BxWwoe - 85 0 53 0 - 6.10 2,900
32. cohort analysis B - 15 0 17 0 23 0 - 6.40 2,900
33. analytics tools P BEwWOm - 13 0 42 0 - 8.25 1,900
34. conversion rate optimization BxWwoe - 73 0 10 0 - 1498 1,900
35. product led growth B W - 28 0 73 0 21 0 10 0  10.63 1,900
36. customer churn o - 71 0 34 0 40 0 1036 1,900
37. conversion funnel P %W - 93 0 17 0 - 9.17 1,900
38. alternatives for google analytics @ W W & - 5 0 - 9.51 1,300
39. google analytics alternative BB w>WS - 59 0 6 0 - 9.51 1,300
40. analytics software 2 MR Ad " ey - 48 0 21 0 - 1037 1,300
41. digital analytics EyP &% W - 74 0 - 5.88 1,000
42. web analytics tools B - 56 0 - 8.1 880
43. funnel analysis BxWwE - 3 0 6 0 1 0 - 8.03 720
44. product analysis BWweoe - 32 0 - - 5.72 590
45. user behavior analytics BB k= - 40 0 33 0 38 0 - 1229 590
46. analytics companies By Wim - 88 0 14 0 - 9.25 590
47. churn rate calculation 2 1| - 12 0 - - 4.58 590
48. churn analysis B E i - 21 0o 12 0 98 0 - 1248 480
49. product adoption BXxOWRm - 10 0 58 0 1w 0 14 0 9.03 480
50. product metrics BxWwee - 2 0 25 0 32 0 34 0 665 480

Generated on October 7, 2021

The report data is taken from SEMrush.com



800 BOYLSTON STREET, SUITE 2475, BOSTON, MA 02199

@ SEMRUSH WWW.SEMRUSH.COM
posthog.com mixpanel.com amplitude.com heap.io pendo.io
Keyword SERP Features CPC Volume
07 Oct« Diff 070Oct Diff 070ct Diff 070Oct Diff 07Oct Diff

51. self service analytics B E %S - - 3 0 19 0 - 19.53 480
52. user segmentation B %W - 2 0 77 0 64 0 1w 0 9.90 480
53. big data analytics tools BB %W m - 70 0 88 0 - - 1150 480
54.impact analytics 08 EXE - - 64 0 - - 18.26 320
55. usage funnel g272< - 8 12 23 24 3.56 320
56. product management metrics 12 A (% - 8 66 16 33 6.38 320
57. product kpis B %W - 33 51 84 13 3.56 320
58. customer experience analytics B E WA ixm - 36 19.22 260
59. page analytics P E® - - - - - 3.93 260
60. user analytics Qg mo - 2 0 4 0 10 0 1€ 0 5.41 260
61. big data analytics in healthcare ~ Ep @ &@&@ &S - - - - - 8.30 260
62. big data analytics companies 8% - 80 0 - - - 7.58 260
63. retention analysis 9 =W - 2 0 4 0 16 0 50 0 6.63 210
64. product funnel B w - 34 0 20 0 - - 6.21 210
65. user churn o - 12 0 30 0 14 0 43 0 1423 210
66. product usage Ep® W - 2 0 21 0 38 0 17 0 n/a 210
67. customer churn analysis 2 N Ad RV - 24 0 15 0 17 0 - 10.49 210
68. saas analytics 2 N Ad RV - 49 0 68 0 90 0 - 15.40 210
69. key saas metrics 8% - - - - - 5.48 210
70. funnel visualization B W - 65 0 83 0 - - 4.08 210
71. product adoption process B & % 7 - 28 0 58 0 24 0 46 0 6.54 210
72. customer onboarding software @ B W 2w - - 66 0 - 31 0 1829 210
73. analytics product manager B Em - 5 0 97 0 - 60 0 11.78 210
74. big data and analytics X me - 26 0 - - - 7.19 210
75. mixpanel competitors PEXEWS - 4 0 70 0 5 0 35 0 19.01 170
76. customer cohort analysis g - 20 0 11 0 19 0 - 6.35 170
77. web analytics services BxWwm - - 82 0 80 0 - 14.81 170
78. funnel software BB %W Am - - - - - 13.64 170
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Keyword SERP Features 07 o o i ' ) __CPC Volume
Oct Diff 07 Oct Diff 07 Oct Diff 07 Oct Diff 07 Oct Diff
79. product intelligence ExWwme - 4 0 2 0 3 0 - 9.00 170
80. web analytics software B %W - 85 0 74 0 48 0 - 9.69 170
81. churn rate vs retention rate B &) W i - 35 0 14 0 80 0 - 8.69 170
82. funnel analytics B Ew> - 5 0 15 0 16 0 - 8.10 170
83. product onboarding g & B %> - 87 0 17 0 49 0 20 0 9.40 170
Ad]

84. increase customer retention 2 RVV % - - 83 0 20 0 - 14.68 170
85. customer behavior analytics B EWw o - 48 0 96 0o 72 0 - 1412 170
86. customer retention software Bx - 50 0 a7 0 - 81 0 2777 140
87. customer analytics tools P E %W - 3 0 37 0 33 0 - 20.68 140
88. conversion funnel analysis P E %S - 9 o 1 0 20 0 - 844 140
89. engagement analytics B ) E w Wy - 38 0 - 8 0 - 12.06 140
90. cohort retention analysis 2 RVY; - 15 0 1 0 5 0 - 10.06 140
91. data analytics software tools Bm - - - - - 770 140
92. conversion analysis B &) W i - 2 0 1 0 27 0 - 231 140
93. customer data analytics BxoE - 10 0 92 0 38 0 - 2479 140
94. mixpanel alternatives B E Wi o - 34 0 - 3 0 35 0 1673 140
95. funnel conversion rate B % W - 45 0 22 0 8 0 - 541 140
96. best analytics software Bx = - - - - - 10.24 140
97. data warehouse business 2 N Ad RV - - - - - 10.63 140
intelligence
98. big data analytics software B E@EOm - 54 0 - - - 12.66 140
99. product success metrics P - 14 0 52 0 5 0 57 0 567 110
100. product engagement B = W - 24 0 16 0 23 0 2 0 1115 110
101. cohort analysis example IOV - 18 0 55 0 96 0 - 572 110
102. user onboarding software PEXSm - - 31 0 - 12 0 1576 110
103. web analytics platforms BE*m - 81 0 62 0 52 0 - 15.40 110
104. customer engagement analytics [2AR ¢ - - 28 0 - - 17.21 110
105. customer retention analytics 12 Al - 1 0o 19 0 21 0 61 0 19.50 110
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Keyword SERP Features CPC Volume
07 Oct« Diff 07 Oct 07 Oct  Diff 07 Oct 07 Oct  Diff

106. usage analytics > 1% - 2 60 0 67 0 430 110
107. open source data analyticstools @ ¥ & - - 6.94 110
108. digital analytics tools PEEe - 16 64 0 25 9.69 110
109. customer retention analysis 2] - 4 14 0 37 15.16 110
110. conversion funnel optimization P w - 55 0 5 6.39 110
111. user onboarding tools PEwOm - 58 27 0 21 0 17.44 90
112. customer analytics software P % - 5 38 0 47 29.23 90
113. enterprise data analytics 2 RV - - 7.94 90
114. saas data analytics 2RV, - - 24 13.06 90
115. big data analytics services PEwem - - 16.03 90
116. data analytics products 2 NR[R 9% - 47 20 0 13 24.80 70
117. pendo alternatives PE %> - - 23 2 0 57.16 70
118. what is product analytics P Ew - 5 2 0 3R 10 0  25.51 70
119. data warehouse analytics P EJ o - - 9.80 70
120. onboarding funnel B % W - 7 8 0 27 14 0 6.64 50
121. amplitude alternatives 8 %W - 37 25 0 3R 20 0 1438 50
122. b2b saas metrics B % - - 7.12 50
123. product manager data analytics Bx = - 2 - 67 56 0 1419 50
124. website engagement tools B E* > - 63 0 6.38 50
125. conversion help B E o - - 55 1.19 50
126. best product analytics tools 2 % - 20 11 0 7 49 0  23.58 50
127. adoption funnel PEx> - 8 19 0 29 22 0 n/a 40
128. customer insights software PEwOm - 17 - 94 17.84 40
129. cohort analytics o= - 8 29 0 19 4.70 40
130. user analytics tools 2R % - 2 17 0 22 36 0 8.19 40
131. user behavior analytics software B E W Q'@ - 22 19 0 38 66 0 n/a 30
132. enterprise web analytics 2 JAdR" g - 50 0 85 n/a 30
133. saas analytics tools 2R % - 30 28 0 31 16.75 30

Generated on October 7, 2021

The report data is taken from SEMrush.com



800 BOYLSTON STREET, SUITE 2475, BOSTON, MA 02199

0 SEMRUSH WWW.SEMRUSH.COM
posthog.com mixpanel.to ;mplitude.co heap.io pendo.io
Keyword SERP Features CPC  Volume
or. ~ Diff 37 DIff 070ct DIff 070ct DIff 070ct DIff
134. saas analytics software xS - 41 0 44 0 51 0 - 15.78 30
135. activation funnel B &) W e - 69 0o 1" 0o 87 0 - n/a 20
136. open source data analysis software xS - - - - - 6.50 20
137. enterprise saas metrics PEXxOm - - 8 0 - - 712 20
138. saas analytics companies gaEo - 43 0 48 0o 23 0 - 1553 20
139. product analytics dashboard P EEw> - 3 0 13 0 15 0 - 20.10 20
&
140. how to measure product adoption PEXx>W - 6 0 48 0 28 0 8 0 13.99 20
&

141. open source metrics dashboard PE®=S - - - - - 429 20
142. important metrics for product pgEo - 7 0 56 0 - 34 0 595 20
managers
143. heap analytics competitors B%x S - - - 5 0 29 0 2149 20
144, funnel report example B E % - 13 0 82 0 62 0 - n/a 20
145. customer retention data 2L AdEVV - 67 0 22 o 7 0 58 0 20.62 20
146. iot big data analytics B%x S - - - - - n/a 20
147. enterprise analytics software Bxm - - - - - 875 20
148. gdpr compliant analytics B W - 14 0 - - - 7.00 20
149. big data analytics in pharma Bl Om - - - - - n/a 20
150. analytics active users 12 1% - 21 0 39 0 63 0 62 0 n/a 10
151. product performance kpi P =W - 26 0 55 0 16 0 25 0 672 10
152. saas product kpis PE*xASm - - 719 0 86 0 23 0 6.69 10
153. low user adoption PE % Wwim - 6 0 60 0o 27 0 85 0 n/a 10
154. how to increase adoption of a product Y W & - 6 0 68 0 9 0 25 0 n/a 10
155. monthly retention cohort B - 34 0 2 0 42 0 41 0 n/a 10
156. data analytics for product development @ [ & - 12 0 38 o 1" 0 - n/a 10
157. customer analytics metrics Bxm - M 0 20 0 - - 1464 10
158. website conversion funnel analytics Bxm - 30 0o 12 0 9 0 - n/a 10
159. churn rate analysis B W - 17 0 10 0 59 0 - 14.40 10
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Keyword SERP Features CPC  Volume
or ~ oiff 3L oirr 30 oife JT oiff Of Diff
160. product engagement software 8% - 36 0 22 0 | 47 0 1 0 1145 10
161. churn in analytics B & W W - 1\ 0 10 0 582 o0 - n/a 10
162. digital product analytics 8% - 4 0 10 0 2 0 12 0  20.52 10
163. software product metrics examples 2 s - 12 0 76 0 | 65 0 - n/a 10
164. product analytics examples 8% - 9 0 28 0 4@ 0 12 0 1573 10
165. how to track daily active users B % W - 1w o0 5 0 - 31 0 n/a 10
166. how to calculate cohort retention 2 RV - 38 0 37 0 | 57 0 55 0 n/a 10
167. analytics and product management B Em - 1 0 37 0 91 0 | 98 0 n/a 10
168. customer retention analytics software B> - 18 0 24 0 33 0 63 0 n/a 10
169. web funnel analyzer B % W - | 33 0 9 0o 21 0 - n/a 10
170. open source data analytics and B B m - - - - - n/a 10
visualization
171. user churn analysis 2 RV - 7 0 12 0 25 0 - n/a 10
172. analytics tools for product managers g oo - 12 0 24 0o 21 0 40 0  16.59 10
173. user behavior analytics platform BB w2 m - 13 0 8 0 20 0 64 0 n/a 10
174. product activation definition %= - 34 0 25 0o 7 0 50 0 n/a 10
175. open source click tracking 69 - - - 64 0 - n/a 10
176. digital product metrics 2R % - 13 0 16 0 7 0 28 0 n/a 10
177. google analytics alternative privacy 2R % - - - 26 0 - 9.78 10
178. saas customer engagement metrics > 1% - 22 0 38 0 - - 9.64 10
179. user behaviour tracking tools PEOx>S - 20 0 9 0 65 0 - n/a 10
180. product management and analytics | - 1 0 36 0 69 0 - 13.84 10
181. customer analytics use cases 9w - 12 0 - - - 2573 10
182. product churn rate W - 90 0 9 0 75 0 | 57 0 n/a 10
183. funnel visualisation tool g@l{:ﬂ*@@ - 48 0 34 0 46 0 - n/a 10
[Ad]

184. how to analyze metrics B % W - | 83 0 44 0 - - n/a 10
185. funnel tracking tool B%x - 14 0 23 0 | 46 0 - 935 10
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Sr o~ oiff 30 oife 3T oirr JT or. Diff
186. heap analytics alternatives P Ew o - - - 3 28 0 2146 10
187. saas data analytics software 8% - - 55 0 68 - 849 10
188. top tools for product managers 8% - - - - 14.40 10
189. product development analytics 2% - 10 0 29 0o 1 - 18.14 10
190. customer retention graph B % - 22 0 10 0 39 84 0 n/a 10
191. saas user analytics 2 RVV % - 20 0o 27 0 24 - 1593 10
192. metrics in product management 2 Bl Ad ey - 3 0 61 0o 79 38 0 595 10
193. conversion funnel tracking B % - 26 0 27 0 10 - n/a 10
194. analytics to product management 2 % - 1 0 37 0 80 74 0  12.66 10
195. how to do retention analysis 2 1| - 2 0 8 0o 19 57 0 6.20 10
196. business analytics for product managers 2 % - 2 0 34 0 40 65 0 n/a 10
197. cohort analysis product management B%x o - 31 0o 1 0 - n/a 10
198. user analytics platform B%x o - 1 0 10 0 6 57 0 n/a 10
199. saas retention benchmarks g @ W (5w - 7 0 42 0 - 13.48 10
Ad]
200. b2b saas retention P % - 27 0 5 0 - 14.52 10
201. client side vs server side tracking x> - 5 0 64 0 8 81 0 n/a 10
202. user retention analytics W - 2 0 4 0o 10 6 0 n/a 10
203. analytics products comparison B % Om - 99 0 - 81 - n/a 10
204. product management analytics tools gmo - 8 0o 18 0o 17 39 0 n/a 10
205. cohort analysis for retention 2 1% -2 0 2 0 32 - n/a 10
206. cohort product management g * W - 8 0 16 0 54 0 n/a 10
Ad]

207. product analytics team 8o - 6 0 1 0 3 - 1542 10
208. how to measure customer churn B %W - 72 0o 13 0 35 80 0 875 10
209. customer analytics for new product Fm - 4 0 13 0 24 - n/a 10
development
210. how to analyze churn pm - 34 0 16 0 52 - 10.42 10
211. customer journey tracking software a - - - 46 - 21.44 10
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eatures 07 07 07 07 07
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Oct Diff Oct Diff Oct Diff Oct Oct Diff
212. data analysis product manager B - 4 0 56 0 73 32 0 n/a 10
213. how to measure product engagement IR &% - 17 0 30 0 23 1 0 6.86 10
@
214. b2b saas product management P E*x> - 44 0 - 21.81 10
&
215. product led growth tools B Om - 12 0 66 0 28 52 0 7.49 10
216. saas metrics and kpis B % - - 10.31 10
217. product experience software 2] - 61 0 5 0 1331 10
218. saas success metrics P E% S - - 6.23 10
219. saas product usage metrics B % - 21 0 58 0 34 62 0 9.05 10
220. average saas retention rate 2 RV, -9 0 56 0 - 1777 10
221. product management data analytics P E% S - 1 0 39 0 60 53 0 1539 10
222. user analytics software 2R % -2 0 5 0 6 7 0 n/a 10
223. product experience analytics QO %O - 23 0 5 o 7 9 0  16.46 10
(Ad]
224. full funnel analytics B ) W - 61 0o 72 0 - 859 10
225. saas user retention B*x Om -2 0o 10 0 16 14 0 n/a 10
226. saas big data analytics 2 W% - 55 0o 79 - n/a 10
227. data warehouse analytics tools 2 NAdR Qv - - n/a 10
&
228. big data enterprise analytics provider BB Om - - n/a 10
229. web analytics privacy * W - 100 0 46 0 37 - n/a 10
230. big data analytics tools open source P Ew o - - 8.26 10
231. data privacy and security in business intelligence @By O - - n/a 10
and analytics
232.impact of gdpr on analytics B %W - 89 0 - n/a 10
233. gdpr and analytics B%x - 16 0 72 - n/a 10
234. big data analytics for companies 2N Ad RV - 68 0 - n/a 10
235. big data analytics and management 2 % - - n/a 10
236. analytics for developers * & - 31 0 29 - n/a 10
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237. big data analytics in financial industry 2% - - - - - n/a 10
238. enterprise analytics solutions 2% - - - - - 1117 10
239. data warehouse data analytics 2 A% - - - - - n/a 10
240. b2b saas analytics PO %O - 15 0 2 0 65 0 - n/a 10
A4}
241. website analytics gdpr PBx = - 93 0 - - - n/a 10
242. analytics and gdpr 2R % - 18 0 -7 0 - n/a 10
243. saas data platform 7RG - - - 1241 10
244. enterprise web analytics software B % m - - 48 o 7 0 - n/a 10
245. data warehouse and data management solutions [ [ BBl Wy - - - - - n/a 10
for analytics Fod
246. data warehouse analysis > NrR[]Ad VY - - - n/a 10
&
247. big data analysis system BESm - 96 0 - - - n/a 10
248. best big data analytics companies 2% - - - 11.66 10
249. gdpr compliant web analytics B %x - - - 10.34 10
250. advanced analytics saas B EOm - 49 0 - 86 0 - n/a 10
251. analytics for saas applications Qg E O - 61 0 - - - n/a 10
252. b2b web analytics 2] - 81 0 - - - n/a 10
253. gdpr and data analytics B % - - - - - n/a 10
254. enterprise web analytics tools QB %O - - 63 0 68 0 - n/a 10
@
255. enterprise big data analytics B xm - - - - - n/a 10
256. data product analytics Bm - 4 0 12 0 28 0 14 0 2826 10
257. saas analytics products 2R % - 21 0 17 0 48 0 - n/a 10
258. saas product analytics 2R % - 19 0 32 0 1 0 34 0 19.28 10
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