Application does not assess human wellbeing with one of these indicators

(Loss of) profits from natural resources

Change in utility of individuals linked to changes in nature & biodiversity

Livelihood dependence on access to natural resources

Livelihood dependence on management of land

Subjective well-being

Physical health outcomes linked to nature & biodiversity

Mental health outcomes linked to nature & biodiversity

A composite indicator

Well-being indicator is assessed but not linked to nature & biodiversity

Other

Application does not assess preferences of humans to nature

Hypothetical willingness to give up resources
to maintain aspects of nature and biodiversity

Dialogues with communities about the importance
of different aspects of nature and biodiversity

Scores of relative importance
to people of nature's contributions to people

Spending or expenditure to maintain aspects
of nature and biodiversity

Hypothetical compensation
to give up access to nature

Other

Application does not assess cost

The costs and the benefits from potential or
hypothetical future projects or policies

What it would cost to protect nature and biodiversity or maintain
natur's contribution to people in the most effective way

What it would cost to protect nature and biodiversity
or maintain nature's contribution to people

The costs and the benefits from past projects to protect nature
and biodiversity or maintain nature...s contribution to people

What has actually been spent in the past to protect nature and biodiversity
or maintain nature's contribution to people

Other

irrelevant

No, difference in the well-being indicator
by socio—demographic group is not evaluated

No, difference in the well-being indicator is assessed
but not attributed to different socio—demographic groups

Yes, analysed for different stakeholder groups

Yes, analysed for different gender

Yes, analysed for different levels of education

Yes, analysed for different age groups

Yes, analysed for different income groups

Other
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