Victoria Poliakova

victoria_air@hotmail.com
917-319-9707

User Experience Lead

Summary

Extensive experience in all aspects of Human-Computer Interaction:
* Optimizing User Experience for a wide range of digital entities, “3.0” responsive and adaptive
design across devices: desktop, mobile, tablet.

* Working in highly collaborative environments with business strategists, creative and technical leads,
in Agile lifecycle methodologies.

* Industries include financial, retail, non-profit, publishing, insurance, fashion / lifestyle, automotive,
and other sectors.

Current Experience

On-going User Experience design

* Strategy development * Client guidance and mentorship
* Initial concepts based on target audience needs, ¢ Iterative design process

Key Performance Indicators and business rules * Usability testing
* Prototyping (sitemap, wireframes) * AB testing

* Functional specifications development *  Optimization
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CASE STUDY

~.OWRSHealth

WRS Solutions provides Software-as-a-Service options to their clients.



Case Study: Patient Portal Redesign WRSFH

Summary
Patient Portal Redesign required the following User Experience initiatives:

* Complete overhaul of 10+ year old web interface
* Work collaboratively with a team of Subject Matter Experts, Stakeholders, Business and Technical
teams to understand options, rules and limitations
* Interview target audiences likely to use the portal:
0 Individuals in good health and active lifestyle, with limited free time
0 Individuals with health concerns, more available free time
O Parents or guardians
O Health Care professionals (administrator level as well as physicians)
* Evaluate, organize and propose new Information Architecture
* Brainstorm high level conceptual models
* Create Sitemap and detailed wireframes for each section of the portal
* |terate based on feedback and discussions
* Test proposed designs
* Finalize designs and collaborate with teams to prepare for implementation (annotations)
* Future phases: art direct while in implementation phase, suggest necessary changes
* Post launch: review feedback, performance, iterate, scale



Case Study: Patient Portal: Process

Discovery

* Reviewing and
establishing gaps and
opportunities in
existing “legacy”
Patient Portal

* Establishing target
audiences

* Interviewing
stakeholders

* Understanding
technical, regulatory
and business
requirements

* Determining KPIs

Strategy

* Optimizing Content

* Establishing Focus
Points

* Brainstorming
conceptual models,
reflecting on industry
trends

* Mobile-friendly

* Bucketing content

* Building sitemap

* Developing low- and
high-fidelity
wireframes

* Creating and testing
prototypes

* Revising iteratively

Development

* Future Phase

* Front-end
implementation

* Revising prototypes
(UX)

* Interim testing (UX)

* Database integration
and (UX) review

<. SWRSHealth

Deployment

* Measuring success
post-launch

* Optimizing based on
feedback

* Scaling, expanding,
evolving



# WRS Implementation and Training

Your One Stop Medical Practice

We are the best practice ever!

WRS Training and Implementation Practice was
founded by Dr. Test in 1986. It specializes in
providing excellent, caring, and high quality
healthcare to patients and their families.
Medical services include physicals, GYN Exams,
sick and diagnostic visits, vaccinations...

My Medical Record (+]

NOTICE:

Ploase provide required personal information,
so that your healthcare providers will have
occurate information far your care.

« Return to Dashboard

Account Email & Password
Personal info Qo
Contact Info Qsow
Medications L
i ivi Pharmacies oo~

Personal Information for Vivica Fox
Medical History o~

Social History @0

Insurance Info Qs

intment Histon
field, and then click the Submit Appoiroics Fiacy
Request History

My Healthcare Providers ~ @wow

with state and federal law.

This infarmation is kept private, in aceord:
My Practices Qo

Qus
Patient must first Accept and/or Acknowledge the following policies Directives

tting Roem Solut

Check this box to confirm that you sgres to the

K this box If you acknowledge having read the practice’s Pra

(Check this box if you accept the Assignment of Benefits Agreen
Check My Inbox

Request Appointment

Topic: Refill

Title

{e.g. Mr, Miss, Mrs., Ms.

Topic: Referral

T Topic: Billing
Topic: Clinical

First Name *
General Question
ivica
Book Online
Middle Name

My Reports & Tools (+]

Last Name *
Fox Clinical Summary (CCDA)
Degrees / Suffixes View Test Results

(... PhD, PA, MD, etc Get Information Printout

WRSHealth

ENT

Mome  OurProviders > | Directions
—— oy e

Template Otolaryngology

Instructions ~

Dashboard Menu My Health Record (29% complete) = Contact Our Office

Dist Cakulator ~

————— -
STEP (5 - The medical hisiory seciion serves e a record
of your post and present haolth conditions

Medical History for Vivica Fox

Educational Links  Patient Forms

,
2 Cmm
Accessible Version

= | MyReportsand Tools =

Medical History

mmunization

f patient does not have any medical
fill in the information in the form below.
Patient does not have amy medical histori

Surgeries szl

tient does not have any Surgeries to

Family History

My Education Resources

Add a New Immunization record

Searchmy Hame




Case Study: Patient Portal: AFTER

ent

SDES',?:""' Backto ENT Specialty Care Site

Please review and complete registration prior to appointme
1 appointment scheduled
Payment Due

Personal Information

AP S, et omact B e RE
. Appointments
@ o et Re
E::::I Medical Information »

Billing & Payments RE

Additional Information

Welcome, Victoria

PATIENT PO

Home X

= Complete Registration
= 1 appointment scheduled
= Payment Dus

[&] Personal Information

{4l Appointments
*  1appeintment scheduled
+  Schedule an Apgointment
s+ appointment Archive

4 Medical Information

*  Medications

®  Pharmacies

*  Allergies

*  Medical History
s Test/Lsb Results

i+ Billing & Payments
*  Make a Payment
«  Eilling History
*  Payment Information

1% Additional Information

Logout

ENT Specialty Care
1 Harriman Dr

Medical Arts Building #1
Goshen, NY 10924

MAP | WEBSITE

P (245) 2948743
F (845) 294-8748

Facebook
Twitter
Another SM link

Frivacy Palicy 2017

eat

Back b ENT Specialty Care Site.

PATIENT PORTAL

Portal Home >

Personal Information

Add Insurance.

(@) Tois s oriesary egarance
Agtna Insurance of CT
#45578832

Group 34512

iy ey mararen

sarance Company

Enter Insurance Name

Adeg nsurance rd phono o mie your
OIS e £S5t i fedce.
it .

Welcome, Victoria

~ SWRSHealth

Back b ENT Soeclaity Care Sie.

PATIENT PORTAL

Portal ome >

: = Benstietl
|ﬂj Medical Information i
Medications
s A
Pradnlscicos P
Enthemio %
Asatanincohen Ynknawn dosage lom X

Add Insurance Card Images
T st s s s o s g e

Text o cand photn st (5294870

Psas ek 8 s e
s e,
"

Uplod ot el bk ofcre s o o soenter
Frant of Card

Bt Add Medication
Add Madlcation

Medication Name

Cancel el




APPENDIX

Additional Samples: UX-related deliverables



@ LG

Life's Good

Do Game Day Right Campaign (desktop and mobile)

Objectives and Sitemap

Objective

The purpase of is 1o descre a joumey in the LG Game Day
site content including games. social aggregation, contests and sweepstakes

Overview

This program allows usars to sxplors and discover products, games and content related o their
Eavorite NCAA sports, as well as interact with other consumers and enter sweepstakes and contests.

LG NCAA Microsite Sitemap

+ g i s e Accsunt
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User Generated Contest: Phase I: Entry Form
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(D HALYARD

FORMERLY KIMBERLY-CLARK HEALTH CARE

Intranet Redesign, Corporate Site Optimization

Mega Navigation: Our Company

i John katanapolism [Gmch o HALYARD s o oA, o A
) Yo Pt 10
Branding e e Took Tech Product CUSTOMER FORTAL IO ASALESREF | S -]
gany | Salerts | Resources | &Forms | Services | TSRT2 PR Catalog
Features Galles
OUR COMPANY @ [ ry]
[item Header]
Leaderzkip
Organization Directory Robert’s Blog Culture / Mission
Financial Goals / Results Social Media Brand Aszets
Legsl & Compliance Awards { Success Staries Career Oppartunities
Co00C Calkto-Action >
Mare =
(sclelels]
Infection’? Not Triumph Over pain Patients &
Industry News On My Watch With Cooled RF Caregivers
Call-to-Action > Call-to-Action > Call-to-Action >

[Featured News Header Here]

Interpretaris ius no. Eripuit denique mazim civi AT vik fugit iudico libris.

lus no eripuit dolorem.
Robert’s Blog
o = luiy16, 20014
SRS e s July02 2014
Iorem igsum set dolore. = May25 2014
Human Resources R
*  work day = MyTach
et sale
* Enrollment & AuciofVideo Conferencing | T 5 e
perating Pr
= Career Opporutnities #®  Access / Security = Lorem ipsum
[what's Coming up] # sharepoint = setDolore
v DROBLL Pripui derigue i chl = web
= IR A de gt o B,
*  O7DEA4 hsinterpretas s nov
our company | ez | 1 1
TEAME: Marketing | B 1

Feecoack | Stemap | Search | Disclsimers | Copyright | Lagal lsnzuage 2008

All copy and nomenclature for placement purposes only, not final version.

NOTES
e Megs ravlgbion
nay,
Foe o
Eake® manu snd den Tasturad conon” sose
b ! i o e

navigaton

Protection & Infection Prevention

Surgical Solutions Respiratory Health Respiratory Heaith
[Brand Fositioning
Opportunity:
or a Content Feature]
Lorem Ipsum Set Dolore Lorem Ipsum
Latest Mews & Financial Highlights Awards & Accomplishments
®  NYSE: KMB $105.23 «  IKimberly-Clark Health Care Receives Two Premier

&  Carson Health Using New Knee Therspy Supplier Legacy Awards For Operational Excellence
Procedure. Without Surgery (The Daily News) & Kimberly-Clark Health Care Awarded 2014 Practice
«  Kimberly-Ciark Awarded First Novation Greenhealth Champion for Change Award

NOVAPLUS® Contract for Hand Hygiene Products

pcoming Events

AUG 04 OCT 06

Association for Healthcare Resources and Materials
Management (AHRMM) From 1:15PM -12:00PM

Association for Healthcars Resources and Materials
Manzgement (AHRMM] From 1:15PM -12:00PM
SEP 03 ocTo8

Association for Healthcare Resources and Materials
Management (AHRMM) From 1:15PM -12:00PM

Association for Healtheare Resources and Materials
Management (AHRMM] From 1:15PM -12:00PM
SEP17 ocT19

Association for Healthcare Resources and Materials
Management (AHRMM) From 1:15PM -12:00PM

Association for Healtheare Resources and Materials
Management [AHRMM] From 1:15PM -12:00PM

@ nawvaro

BETTER CARE

DESERVES A NEW NAME

HALYARD HEALTH
LATEST WS B
FINANCIAL HIGAIGHTS

JRS——

HALARD HEALTH

i . e Yok S5 e

s . 3 ok Camtenres

[ ———

e
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The Ultimate
Driving Machine®

BMW - Dealership Site Optimization

Mew Vehicles ‘MW Site Gatmization BMW-Hemepage V1 EMW Siz= Optimization
) 1 1
Sees 9735758055 | Fart & Service: S73575.8055 I" g | s, mose.wr > |
B Ligen e L BMW
Logn | nagiter R —
rone |[NewvenioLes || sns—ownzo |[#aars s seavice | | wwnce [[oren | asourus Fows cerers | newveriiss| Pee-omnen | Faes a servioe || mnance | 450UT Us
Eeinsad Newdichicas Payment Type The Lineup H1 Header Copy Goes In this Ares
LY
Lease a 2016 BMW [ R
Coupe e Model 1 Model 2
for 36 mos_, o5 |
= o[mn ]
with $1995 Down! — BMW BV BW
Model 2 Madel 4 Model 5
B
Year W Model > mim >  BodyStyle >  Exterior > interior > More > Search Inventory What Car is Right For You?
-7 gy “‘**WEE User our step-by-s%ep guide to help namow your vehicie:
] e i 246 Vehicles 2057 ¥ 25afes® 3Series® ZZede® 23%0aDrive’ Secan® Grey ¥ ses ! P cheices. Qurinventary has sometning far swery litastyle,
¥ budges and taste.
2016 BMW 5 Series 528i xDrive Sedan \ Full vehicie Details > v e ]
-‘:- Find a Car
$42,553
stock 238012 [ e Exclusive Sale Offers
VIN  SALCPIESOSHTSEIT ey MPG 25 D £300/ month!
Four Whest Drive e ety Offer Header

Exterior
[ seevocin Binct Bastmtic
Interior 573-373-50m0

I ony
GET BEST PRICE >

[ comsure pull vehicie pasits >

$40,123

2016 BMW 5 Series 535d xDrive Sedan

Stock 2160123 City PG 20.0 Lexse Suarting ot
VN SACPIGNSHIS0EEE Hung MPG 260 5233 / montnt
Ofter Details »
. Four Whes! Drive:
[l santorini aack Matalic
E sTaaTIE0m

I oy
GET BEST PRICE >

'BEEE Y 1-800-35-miller

ur rana : :
ew invertary Speinz Semices
e
oty [ e
P e [ e
Ao A Err E e St
Sty Tagels Credt Adeaee.
o= LR ——
Al copy and for placement Iy, not final version.
[RS— . |

Lease a 2016 BMW for 36 mos.,

with $2600 Down!

Featured New And Used Vehicles

MEWEMELES | ooy v s

18 T 438 B
[T -

Parts & Service
=oick a Servier dpeoiniment >
arta iy

ot w3zrvies Advam s

‘Our Erands:
New ieverntory
b Lt P Guned inventory

rom A
e —

2018 B 435 ean

[P ——
Trade In
"Wizn2ta take contral of the trace-in
processr
Start with your instant cash ofer
powere by AutoTrager.com
et stmted
. | 5
specals ervices
— e
, o,
e
e

All copy and nomenclature for placement purpases anly, not final version.

VIEW &1L MEWY VEHICLES

228 e £28 Bewn Cam
5823 er et 38 matha

Sign Up

Liicct tha st awnarnr £ D o0

'‘@Os@*  1-800-35-miller

g
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DIAGEO

New CMS for Admin Content Implementation

Sitemap: ADMINISTRATORS

mn
Hows

thebar.com CMS: Project Manhattan

| Footer Navigation Privacy Pol

D TFDH“I!DE

User Flow: Manage Article

Editor

& Requested to write an article on New
Vear's cocktail and celebration

and have created a speciity cocktal
© These wil be new images provided
Invchying party goers on New Year's Eve

Administrator

& Requested to review and push ive s
Wew Year's Eve party artcle written
by an editor

and the editor is not available to add
tohis aticle

= The image assodsted with the article:
doss not render property

D W\bQLEDE

e R
bame Manage W pansting
ol suee ey o Pravien Bppeoar
Eotsrswisrnime  SeMCHManage  CidasaCraste el category s Evantrecorsea
ndpammond | Arickommein  New Arice burion forsricl for wpesindin
mass pus e s Appeous smuaaton
nputs etice copy homepse
o kst
e =
bt onp o
them
[rr—
saves mtha byt
Hame can
o sare e
Emerusemime  Seiec s _views arcain
avdpuwcrd | Tears Parm amcie Ese Arcie mose
from Pening ]
Apoal soction  copy

[T Action /Page
L= | rement

saves mtha Laryt <
WOTE: Agmm poe ® Decision

Edit Article: Select Image From Library

Logo / CMS Name
Home > Manage Article > Edit Article

Manage:
Homepage
Article >
Banner
Brand
Recipe
Marquee
Marquee Slide
Offers
Image Library

Manage Users

Imibatone

thebar.com CMS: Project Manhattan

Logout

i senving cacktails with casser Comes-pasen cocktsit lis
| Mesican Zattee snd Susnmill irsh Cottee ga erticutarly well

| zwest tazte of sugar in deszerts.

If yousre making 2 cish with compiicated ievors, serve = cocktzil
= i -

|
| 1ams, with its mutipie seasonings and fewors, ceserves s
| saraigrararwars cocktail e 8 Mannsttan,
!Tﬁ::mmﬁnu—nim

| Try patta think of beversges as complements to a mesl. ot 25
| concimants ike za, peppes, oiive ot anc vinegar, Az with wine,
| consicer dng o s

| cocktail The saft fivar of fish, for instance, con be enanced by |

Edit Article
| EditView | Web Preview
Current URL
ing/ g S——
Article Category
Party Hosting -
[
Article Title
[ Piaying Matenmater: & Guice to Pairing Food and Cocktals ]
Article Image
e, prpp—— ]
rotiet TSP —
| | [ ——
Image Library
o [y Amce
S Lorem Ipsum
e Dat= Edited By EditedBy  Ediced By
article_detail_food_cocktallipz 072011 D.Abrsms  D.Abramz D mbrams
article_detail_food_cocktaljps  OLOLI011  SErieon  SErcon S Ericsen
aricle_detail food_cocktailjpg  IWUS/WI0 BSmi  BSmth B Smih
11/04/2010 V. Parjwani . Panjwani i
anticle_detail_food_cockailjpg it T Y Pargmend
10/30/2010  D.Abrsms D Abrams D Abrams
article_detail_food_cocktailipz
0271072011 5.Ericon S Erson S Ericzon
articie_detail_food_cocktallipz e e S
article_detail_food_cocktail jpg 19/05/2090 W Parjwari V. Panjwani Y Panjwani
aricle_detsil food_cocktuilips  1LOM00  D.ABIMI D Abams D sbramz
| ¥ pouire = ronkie on the pairing Blyfieic, you mey want ta sart =

Submit For Review
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TouchTunes

INTERACTIVE NETWORKS

PhotoBooth Kiosk User Experience (interactive device in bars and restaurants)

Start Prompt

PhotoBooth

Loge Watch out for Flash!

The viewdinder is findicate viewfinder postion] ﬂ

T
-“h“"‘“-.. ._///
‘-.{n\mrnﬂ viEw,
= -
)& { START
s T
Phota 1 Pheto 2 Photo 3 Photo 4

[LED Messoge] Photo Countdown o

Choose an Effect & Add a Frame

©® 0

14 Photo Taking

LED should display photo taking
couRtEown 33 is cuTent
functionaliey.

Photo taking mode Inciuses the
active Camara viaw, four omety
photo thumbnads to be
populated when photos are

2| taken

N A Motk warring thould be
ncluded in mestaging at the
10 50 user s aware bight flash
& coming

EXIT User taps start and LED begins
countdown to taking photo.

° The “circles™ countriown on LED
& eally synced up with the
messaging deectly on the
sereen “Taking Phota in X

PhotoBooth

e Q| w

< Back to Photos

Photo 1

Choose an Effect
see

effect for your photo.

Notes
Your Credits

14 Choose Effect

Select "Nane” for no effect to apply.

As current functionality user
has the ability to add an effect
to their selected photo.

as first choice in the carousel if
user does nat wish to add an
effect

( NEXT Y o Recommendation for "NONE"
L S

o Recommendation for left and
fight-pointing arrows to
indicate horizontal scroll on the

carousel which contains more
choices than width of the
screen can accommodate,

Same recommendations apply
to Add 3 Frame screen.

= Back to Effects

Add a Frame

Select a frame for your photo
Sedect “None” for no frame ta apply.

—_—
NEXT )
—

None  Lorem

psum  Vitage

User Experience Audit: August 14, 2013

crary

User Flow: Jukebox On Pause

Use Case: PAUSE

Duetoan event at the bar the
Iukebon is in Pause made.

LED Msg;

Attract
Loop s
Playing

Uses tops the sereen

TouchTunes ODUCTS  EXPERIENC

Cool Effects and Fun Photo Frames

s can choose from a variety of photo fram

Fects and multiple formats

including the classic four-photo strip.

Take a Photo, Play a Song

13



E5SWRSHealth

WRS Solutions Software-as-a-Service Optimization (Annotated Final Deliverable)

Medications Default Landing
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Process Deliverables 1 of 2

Competitive Summary: Visual and User Experience @ coe

Architecture

Is the site easy to navigate?

Ease of Use
Can user find their way around?

ContentOrg

Is content organization clear?

User Journey
Are all points across the journey addressed?

Engagement

Does the site keep user interested?

Design

Is Design busy? Clear? Well-executed?

Responsiveness
Is the site suitable cross-device?

Competitors: CoreHR

CoreHR

Average
Sub Par

SAGE

Offers best-in-class presence = both in user experience and visual presence

Ux

Well-executed content organization emphasizes
Solutions (products), Industries, Customers (case studies)
User has many options and ways to peruse information —
accommodates user journey points

Gallery slides are both swipe-able and click through, with
sections identified

VISUAL

Strong brand presence, effective use of color, type
hierarchy and modern font usage

Well-executed copy headlines — legible, well-contrasted
against background imagery

“Read More” CTA leads to an interactive guided product
experience

Nuances such as “reveal on scroll” open white space,
relevant and simple icons helps create balance and less
clutter

Photography — treated with darker tone/blur — feels
intentional and well-integrated with their products,
rather than generic stock

Recommended Sitemap Revisions: User-Focused

Product Problem-
Categories Solution
Navigation (How do I

Why NGA

Product(s)
Demos
Whitepapers
Blogs

Case Studies
Data

* Emphasize and capitalize on problem-solution construct

Homepage

Education/

Resources

Categorized

Demos

Whitepapers

Blogs

Case Studies

Data

Contact Us

About

* Leverage supporting content in context with relevant product or problem-solution (e.g., papers, features,

blogs, case studies)

New Section: Recommended Problem-Solution (How Do l...)

[ | e [ e |

0=
o
O i Eh &S xn
Ouon hn m
e e e
e

O I 1]

waite

Recommendations

1

Consider Problem-Solution construct stating specificissue
(phrased as question); feature this on the Homepage or
include in navigation

Showcase best practice that addressspecific
issue/customer pain point

List of NGA UK/| products that solve issue

Comprehensive clients/case studies that are customized for
* Specificindustry

« Currentand future needs

+ Company size

Lead capture with an input form to gather customer pain
points



Process Deliverables 2 of 2

Personas

User: Consumer @) suee

Mrs. Doris Morae

+ Ownsahomein NJ

* Diligently pays her bill every month

User: Corporate
Major News Media

* Writing / Producing a news announcement

Doris’s friend pays all her bills + Wants to learn about the company

encourages Doristogiveitat
nervous about the process an
involved but wants to keep u

eliminate trips to the post offi

User: Customer Service
Jason Brown

i i Answers phone on customer supportline
Has a hard time with technolo 3 i

to pay bills online. Anxious a
and using an interface sheis n|

Accesses client database and information daily and
on multiple occasions

Able to access and edit information quickly

Hoping for an easy sign up an and efficiently
process. May wanttolearn a
information about United Wat

environmental efforts.

Potential User Flow

A

Answers the phone to assist a client

A client calls to find out how to pay bills T
United Water launches Aguassistance North online. Needs to learn to view monthly

America to coordinate responses to water statements online. b '
and sanitation crises. Administrator needs to access client issue / question.

g . ¢ information in a timely manner. Needs
Major News Media is covering the event and straightforward and to-the-point interface el  Describes what he sees on the screen a
needs to communicate all information and (dashboard). & des::::lo::s:hrnush
b.ackground about the company to its Develop trust with newly signed up clients to %
viewers and readers. ensure return visits. Ability to communicate Bl Logs the call and enters call description and

repeated client concerns orissues so these R

can be solved and implemented to L,
continuously improve on client UX. B Has an opportunityto fill out information

regarding a recurring issue to be solved.




Thank You

Victoria Poliakova

User Experience Lead

victoria_air@hotmail.com
917-319-9707
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