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THIS IS A MAIN HEADING (SECTION)

Some example citations from volume 57 issue 6 of AMJ: Carton et al. (2014), Sucheta and

Jianhong (2014), Briscoe et al. (2014), and Smith (2014). Lorem ipsum dolor sit amet,

consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut

enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo

consequat.

Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla

pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit

anim id est laborum.1

This is a second-level heading (subsection)

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut

labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco

laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in

voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non

proident, sunt in culpa qui officia deserunt mollit anim id est laborum. See Table 1 for a summary.

Hypothesis 1: Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore

eu fugiat nulla pariatur.

Hypothesis 2: Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia

deserunt mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut

labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco

laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in

voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non

proident, sunt in culpa qui officia deserunt mollit anim id est laborum. See Table 1 for a summary.
1This is an example of a footnote.
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This is a third-level heading (subsubsection) Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim ad

minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea commodo

consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat

nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt

mollit anim id est laborum. See Table 1 for a summary.

------------------------------------
Insert TABLE 1 about here.
------------------------------------

A SECOND SECTION

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut

labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco

laboris nisi ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in

voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non

proident, sunt in culpa qui officia deserunt mollit anim id est laborum.

3



Submission ID: 00000

References

Briscoe, F., Chin, M. K., and Hambrick, D. C. 2014. Ceo ideology as an element of the corporate
opportunity structure for social activists. Academy of Management Journal, 57(6): 1786 --
1809.

Carton, A. M., Murphy, C., and Clark, J. R. 2014. A (blurry) vision of the future: How leader
rhetoric about ultimate goals influences performance. Academy of Management Journal,
57(6): 1544 -- 1570.

Smith, W. K. 2014. Dynamic decision making: A model of senior leaders managing strategic
paradoxes. Academy of Management Journal, 57(6): 1592 -- 1623.

Sucheta, N. and Jianhong, C. 2014. Bridging yesterday, today, and tomorrow: Ceo temporal
focus, environmental dynamism, and rate of new product introduction. Academy of
Management Journal, 57(6): 1810 -- 1833.

4



Submission ID: 00000

TABLE 1: This is a description of some data.

A B C
1 2 3
x y z
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