Linked {3

Here's an overview of the insights [ discovered from
analyzing my LinkedIn activity using Power BI.



218% INncrease in posts frorm 2023 to 202/
Post impressions grew by 1516%. - [5-foldrise.

Followers increased by SO, almost 8 tirmes
more than last year.



Post Engagement Trend
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Engagements Trends @ Contents posted @ Top engaging posts

Posted 20 Contents on LinkedIn between 3rd May'24 to 8th Aug'24.
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| Daily Posts Vs Engagement Rates
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Post engagements increase with impressions (how many times
the post appears on user's feeds)
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Created a Dashboard to provide regular updates on
LinkedIn Post perforrmance and engagement.



Analytics Arpita Deb | Data Analyst
A Joined on August, 2022
DaSh boa rd Data showing from 07-08-2023 to Present
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Key Take-aways:

e Timing posts strategically can ennance overall
nteraction.

e Need toincrease posting frequency to boost
engagerment.

e Optimize contents to maximize LinkedIn
success.



Thank Youl



