Exhibit 4

Generative Al use cases will have different impacts on business functions
across industries.
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revenue $ billion 1,200 470 = 420 1,200 | 550 | 260 260 50 | 90
Administrative and
professional services 0.8-1.4 150250 - - -
Advanced electronics
and semiconductors 13-23 100-170 - ---
Advanced manufacturing?® 1.4-2.4 170-290 - - - -
Agriculture 0.6-1.0 40-70 - -
Banking 2.8-4.7 200-340 - - - -
Basic materials 0.7-1.2 120-200 - -
Chemical 0.8-1.3 80-140 - - -
Construction 0.7-1.2 90-150 - -
Consumer packaged goods 1.4-2.3 160-270 ----
Education 2.2-4.0 120-230 - -
Energy 1.0-1.6 150-240 --
Healthcare 1.8-3.2 150-260 - - -
High tech 4.8-9.3 240-460 ----
Insurance 1.8-2.8 50-70 -- -
Media and entertainment 1.8-31 80-130 - -
Pharmaceuticals and
medical products 26-4.5 60110 - - -
Public and social sector 0.5-0.9 70-110 - -
Real estate 1.0-17 110-180 - - -
Telecommunications 2.3-3.7 60-100 ----
Travel, transport, and logistics 1.2-2.0 180-300 - - -
2,600-4,400

Note: Figures may not sum to 100%, because of rounding.
'Excludes implementation costs (eg, training, licenses).
2Excluding software engineering.
SIncludes aerospace, defense, and auto manufacturing.
“Including auto retail.
Source: Comparative Industry Service (CIS), IHS Markit; Oxford Economics; McKinsey Corporate and Business Functions database; McKinsey Manufacturing
and Supply Chain 360; McKinsey Sales Navigator; Ignite, a McKinsey database; McKinsey analysis
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